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ISBN: 978-81-908918-0-6

208 pp = HB = ~ 795

ISBN: 978-81-908918-9-9
356 pp * HB = ~ 995

Indo-Persian Historiography up to
the Thirteenth Century

| H Siddiqui

‘This work is undoubtedly a valuable
contribution and it is based on and
reflective of the author's complete
mastery over a wide range of sources
which no serious scholar of early
Medieval Indian historiography can

afford to ignore.’
—TABIR KALAM
The Book Review

Chingiz Khan: The Life and Legacy
of an Empire-Builder

S A HHaqqi

‘The book ... is quite relevant to the
students of medieval Indian history,
because the emergence of the Delhi
Sultanate cannot be understood without
taking into account the Mongol presence
in north-western India. ... The book
contains seven historical maps, which
complement the text in several
meaningful ways. ... the publisher has
done a tremendous job in producing a
beautiful volume....

—SURINDER SINGH, Summerhill

Prices are subject to revision without prior notice

ISBN: 978-81-908918-7-5
252 pp = HBwith CD

T 795

ISBN: 978-93-80607-02-3
126 pp = HB = ~ 825

Ginans: Texts and Contexts

Edited by Tazim Kassam
and Francoise Mallison

‘The volume under review is collection of
essays on the religious songs from western
India called ginans, little known outside the
community, or communities, that have
preserved them; it opens some doors... to
new discussions and alternative perceptions
of this phenomenon, while at the same time
scrutinizing its management in modern times
with a refreshing openness.’

—M G Vassanil, Summerhill

Being Tribal
Shereen Ratnagar

‘The main part of the book is an attempt to
understand how the Rathwas, Dhanak and
Naikdas, of Malaja and Ambala villages in
Rewakantha, have managed to survive within
constraints,. . . Ratnagar’s book is easy to
read. It is theoretically informed and
empirically insightful. . .. Itis a book written
with concern and competence, and ‘from the
heart’ which shows in the prominent place
her informants find in the book.’

—INDRA MUNSHI, Economic & Political Weekly

‘The book argues convincingly that “modest land allocations” should be
made to tribal households so that they could eke out their livelihood by
adopting their time-tested traditional methods of cultivation.’

— The Hindu



ISBN: 978-81-908918-8-2
358 pp + 32 colour plates
HB = ~ 1095

ISBN: 978-81-908918-1-3
264 pp + 16 colour plates
HB = ~ 1195

The Making of the Awadh Culture

Madhu Trivedi

‘This well researched work is indeed a
significant and valuable contribution to
the realm of knowledge and could be
[an] apt springboard for further
researches in socio-economic and
cultural history. The presentation of
this book is praiseworthy. The lucid and
convincing language makes the book all
the more, an interesting reading.’

— PRODEEP KUMAR GHOSH, Summerhill

Literature, Culture and
History in Mughal North India
¢. 1550-1800

Sandhya Sharma

The book provides a detailed analysis of
riti-kal poetry, which in turn helps us
understand the administrative set-up,
kinship, caste and gender issues that
prevailed in pre-modern India.

Prices are subject to revision without prior notice

ISBN: 978-81-908918-6-8
266 pp = HB = > 750

Arts in Asia
|

ISBN: 978-93-80607-14-6
186 pp = HB = ~ 650

Explorations in Modern
Bengal, c. 1800-1900: Essays on
Religion, History and Culture

Amiya Sen

‘The author goes beyond the socio-
cultural and political concerns of the
period.... By moving back and forth
between ancient religious texts and
nineteenth century debates on religion,
he keeps the reader agog, and offers us
a highly erudite analysis of the ...
re-interpretation of religion in
contemporary Bengal ... the book ...
will be amply rewarding for scholars
researching in the neo-Hindu movement
in nineteenth century Bengal.’

— SUMANTA BANERJEE
The Book Review

Transmissions and Transformations:
Learning through the Arts in Asia

Edited by Kapila Vatsyayan

The essays in this volume, by
educationists from different Asian
countries, highlight the diverse and
the distinctive ways of transmitting
knowledge through the arts and crafts,
focusing on evolving alternative
pedagogical tools in the formal and
non-formal systems of education.
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" NARRATIVES OF
" INDIAN CINEMA

EDITED BY
MANJU JAIN

ISBN: 978-81-908918-4-4
284pp = HB = > 900

CLASS, POWER
AND CONSCIOUSNESS
IN INDIAN CINEMA
AND TELEVISION

(DA

ANERUDH DESHPANDE

ISBN: 978-81-908918-2-0
188 pp = HB = 595

Narratives of Indian Cinema
Edited by Manju Jain

This collection of essays by subject
specialists examines the politics of
violence, communalism and terrorism
as negotiated in cinema; the
representations of identitarian
politics; and the complex
underpinnings of literary adaptations.

Class, Power and Consciousness
in Indian Cinema and Television

Anirudh Deshpande

The volume offers a historical
understanding of the Indian Audio-
Visual media and deconstructs the
relationship between fact and fiction,
nationalism and communalism and
nation and gender in Hindi cinema.

Prices are subject to revision without prior notice

®l
ESSAYS ON LITERATURE
HISTORY & SOCIETY

ISBN: 978-81-908918-5-1
240pp * HB = " 675

MUSIC AS HISTORY
IN TAMILNADU

ISBN: 978-93-80607-06-1
174pp = HB = ~ 695

Essays on Literature,
History and Society

S N H Jafri

These essays look at a broad scope of
themes such as ghazal as a form of
non-conformist poetry, Hispano-Arabic
connections with English poetry,

Sir Syed Ahmed Khan's role in the
Urdu-Hindi controversy, and madrasa
education to form a compliment and
corrective to current writing.

Music as History in Tamilnadu
T K Venkatasubramanian

‘The book traces the historical growth
of music as a classical art in the Tamil-
speaking areas of south India.... An
interesting dimension of this
evolutionary process is the deification

of the king, ... The Hind
— The Hindu



Forthcoming

Colonial State, Agrarian Transition and
Popular Protest in Orissa, 1856—1947 by S. K. Bagh

The City and the Country in Early India:
A Study of Malwa by P. K. Basant

Dictionary of Historical Places: Bengal, 1757-1947
edited by Ranjan Chakrabarti

Desi Dreams: Indian Immigrant Women
Across Two Worlds by Ashidhara Das

Networks of Trade, Polity and Societal Integration
in the Chola-era South India, c. 875-1279
by Kenneth R. Hall

Chandalas, Untouchability and Caste in Early India
by Vivekanand Jha

Religious Tradition and Culture in Eighteenth Century
North India by Tabir Kalam

History, Society and Polity of Kashmir Valley
edited by Nyla Ali Khan

Corporate Governance by Rajesh Kothari and
Sanjiv Agarwal

The Religious Culture of Gujarat by Frangoise Mallison

Colonial and Contemporary Bihar and Jharkhand
edited by Biswamoy Pati and Lata Singh

The Song of the Loom by Vijaya Ramaswamy

Disciplining Natives: Essays on Race and Power
by Satadru Sen

Trade and Politics on the Coromandel Coast, Seventeenth
and Early Eighteenth Centuries by Radhika Seshan

Pursuing Death: Philosophy and Practice of
Voluntary Termination of Life, revd edn, by S. Settar

Composite Culture of the Sultanate Period
by I. H. Siddiqui

Religion in Medieval India: Sants and their Panths
by R. P. Bahuguna

State, Society and Ecology: Gorakhpur in Transition,
1750-1830, revd edn, by Meena Bhargava

A History of the Modern World: An Outline
by Ranjan Chakrabarti

In Defence of Honour and Justice: Sepoy Rebellions in
the Nineteenth Century by Sabyasachi Dasgupta

Indian Diaspora in the Caribbean edited by R. L. Hangloo

Enslaved Innocence: Child Labour in South Asia
edited by Shakti Kak and Biswamoy Pati

Mumbai, Past and Present: Historical Perspectives and
Contemporary Challenges edited by Manjiri Kamat

Mughal Karkhanas by Sumbul Halim Khan

The Mughals, the Portuguese and the Indian Ocean:
Changing Meanings and Imageries of Maritime India
by Pius Malekandathil

Through American Eyes: India 100 Years Ago by Pran Neville

Health Care in Bombay Presidency, 1896-1930
by Mridula Ramanna

Sixty-Four Yoginis: From Terrains to Temples by Anamika Roy
Chandernagore: From Bondage to Freedom, 1900-1955 by S. N. Sen
Medieval Indian History by S. N. Sen

Inviting Death: Historical Experiments on Sepulchral Hill,
revd edn, by S. Settar

The Junaydi Order in the Deccan by Mohammed Suleman Siddiqi

Popular Translations of Nationalism: Bihar, 1920-1922
by Lata Singh

The Oceanscape of Tamil Textiles in the Early Modern World
by S. Jeyaseela Stephen
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APPLIED
CASE STUDIES
IN MARKETING

S. SHAJAHAN

ISBN: 978-93-80607-11-5 « 590 pp = PB = "~ 649 (with CD)

Prices are subject to revision without prior notice

GO TO MARKET SERIES

Itis a fact that we teach more case studies from the Western world
and few studies of our own success stories. | am happy to recommend
Applied Case Studies in Marketing for it fills precisely that lacuna. This
handsomely brought out book is neatly structured with colour-coded
subheadings and boxes making the sections easy to identify. To make
the book student and instructor friendly, Professor Shajahan has very
thoughtfully included ‘snapshots’ wherein he summarizes the main
ideas, capturing the essence of the text alongside. This will certainly
facilitate the reader’s preparation for examinations, presentations or
corporate deliberations. The accompanying CD offers to the students
and instructors a step-by-step guide on how to use the book, and at
the same time highlights its salient features.
—ASHOKE K DUTTA
INDIAN INSTITUTE OF MANAGEMENT, SHILLONG

Applied Case Studies in Marketing is an excellent work. This was a
much-needed book. The treatment of the cases given in this book is
very useful for MBA students.... [for both] full-time and part-time
students.

—HARISH CHAUDHRY
INDIAN INSTITUTE OF TECHNOLOGY, DELHI

Applied Case Studies in Marketing is a perfect example of how we can
design curricula for a dynamic subject like marketing. | am happy to
recommend this book to management students, scholars and teachers
because it highlights the proactive nature of the discipline. Professor
Shajahan has chosen his case studies with a focus on the emerging
sectors of the Indian economy, while giving real time scenario-like
narrations of the case studies and their subsequent analysis. This is
going to add value to the current literature on marketing.

—OMKUMAR KRISHANAN
INSTITUTE OF MANAGEMENT TECHNOLOGY, GHAZIABAD
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GO TO MARKET SERES |
ABOUT THE BOOK IIIII-

The 2008 recession had brought to the fore the need to substantially revise process and content of marketing curriculum to match the requirements
of global businesses, especially during market turbulence. Applied Case Studies in Marketing is a prime example of the new content that is needed in
the marketing curriculum, introducing young MBAs to new material as well as different ways of viewing the traditional content. In order to expose
students to the practical aspects of making tactical and strategic decisions during market turbulence, the following six case studies have also been
discussed in the book:

= Spreading mobile culture through 3G revolution

Rivalry off the air: saga of Kingfisher and Jet Airways

The great Indian retail story under test

The heat of recession and destocking: can HUL overcome the pressure?
Building DTH PC segment: portfolio for Creative Solutions Limited

< Nokia connects the world

The book accompanied by a CD, aims to provide a crisp, clear, easy-to-understand view of the methods, processes, tools and techniques used in
product and sales marketing. It focuses on the analysis of the marketing environment, STP marketing, relationship marketing and internet-based
marketing.

Dr S. Shajahan is Dean (Planning and Research), Chair, East Asia Centre (EAC) and Founder-Head, Accelerated Learning Centre (now CEDNER)
at [IM Shillong.

SALIENT FEATURES
= Contains 8 chapters, 6 applied cases with detailed analysis, illustrations, exhibits, tables and fact sheets, photographs and emerging marketing
concepts.

= Carries substantial coverage of IT-enabled marketing concepts and marketing campaigns, companies and packages in the current marketing
environment.

« Discusses marketing post-recession, and specifically the Indian market, in the post-recession scenario. For example, Hindustan Unilever Ltd. and
even smaller retail enterprises like Vishal Retail, Subhiksha Stores, Big Bazaar and Food Bazaar.

= Studies technological revolutions including Broadband and 3G interventions, Web-based marketing and social media and their use in the digital
market place.

= Enclosed CD contains presentations strongly grounded in IT-enabled marketing and 4 sections on Concept, Product and Sector Focus; Corporate
Insights; Suggested Readings and; Working Projects.

FORTHCOMING IN THE SERIES

= Managing Service Enterprises during Market Turbulence by S. Shajahan

Applied Multivariate Analysis: Concepts and Practices in the Indian Perspective by S. Shajahan
Consumer Relationship Marketing: Global Best Practices and Cases by S. Shajahan

Marketing of Value Added Services During Market Turbulence by S. Shajahan

Organized Retailing Cases from the Indian Environment by S. Shajahan



Also Published

IT and Rural Health Care edited by Murli D Tiwari and Kamlesh N Agarwala
Literature of Resistance: INDIA 1857 edited by G K Das and Sushma Arya
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